Lesson Plan: Exploring Darn Tough Vermont

Mission Statement

Our mission is to create the world's best socks, here in Vermont, USA, backed by our Unconditional Lifetime Guarantee.
"We make one thing, and we make it better than anyone else.”
— Ric Cabot

Grade Level: High School

Duration: 90 minutes (or expanded if wanted)

Subject: Business / Entrepreneurship -- PLEASE NOTE THERE ARE ACTIVITIES FOR MATH, ENGLISH
AND SOCIAL STUDIES AT THE END OF THIS DOCUMENT

THERE ARE THREE WAYS STUDENTS CAN BE RECOGNIZED BY DOING THIS LESSON. YOU CAN
SEE THESE OPTIONS IN GREEN INSIDE THIS DOCUMENT. One is a design challenge, one is a
participation challenge, and one is an innovation challenge.

Objectives:
e Understand the history and ownership of Darn Tough Vermont.
e Analyze the product line and unique selling propositions of the company.
e Engage in a design challenge to create a new sock product.
e Learn more about the role entrepreneurs play in local economies

Materials Needed:

Projector and screen for presentations

Internet access for research

Whiteboard and markers

Sketch paper and colored pencils/markers

Handouts with information about Darn Tough (optional)

Lesson Outline:
1. Introduction (10 minutes)

e Begin with a brief introduction to Darn Tough Vermont.

o Darn Tough was founded by Ric Cabot in 2004. Ric Cabot is the president and CEO of the
company, which is part of the family-owned Cabot Hosiery Mills in Northfield, Vermont. The mill
itself was established by Ric's father, Marc Cabot, in 1978. Darn Tough was created as a way to
revive the business during difficult times by focusing on producing high-quality, durable socks
that could compete in the premium outdoor market. The brand became known for its lifetime
guarantee and commitment to manufacturing in Vermont.

e Show a short video or presentation about the company, highlighting its origins, mission, and values.

o Our Mill -- Socks Made in the USA: https://www.youtube.com/watch?v=13xnxPLj1KU


https://www.youtube.com/watch?v=I3xnxPLj1KU
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How Darn Tough Makes Socks: https://www.youtube.com/watch?v=I13xnxPLj1KU

Discussion (15 minutes)

Have students research elements of Darn Tough'’s values, such as its commitment to quality, lifetime
guarantee, and local production in Vermont. They can research answers to these questions as a whole class,
for individual student research and sharing, or for table groups (each member research a section) then share

out:

Commitment to Quality:

How does Darn Tough ensure the quality of its products throughout the manufacturing process?
What specific materials and techniques are used in crafting Darn Tough socks that contribute to
their durability and performance?

Can you share examples of how Darn Tough has refined or innovated its product line to meet
high-quality standards?

Lifetime Guarantee:

What inspired Darn Tough to offer a lifetime guarantee on its products, and how does this reflect
the company’s values?

How does the lifetime guarantee influence customer loyalty and brand trust?

What challenges might Darn Tough face in upholding its lifetime guarantee policy, and how
might they overcome them?

Local Production in Vermont:

Why has Darn Tough maintained its production in Vermont, and what are the advantages of
producing locally?

How does Darn Tough’s Vermont roots contribute to its brand identity and customer perception?
In what ways does Darn Tough engage with the local community and workforce in Vermont?

3. Product Analysis (15 minutes)

Introduce the different types of socks offered by Darn Tough (e.g., hiking, running, everyday wear). The

website can be used as a resource: https://darntough.com/
Discuss what makes Darn Tough socks unique: materials, design, durability, and sustainability.
Analyze customer reviews and feedback to understand consumer perceptions.

4. Design Challenge Introduction (5 minutes)

Explain the design challenge: students will create a concept for a new sock product that meets a
specific need (e.g., eco-friendly materials, specialized for a particular sport, etc.).
Divide students into small groups or students can do this individually.

Sock design must fit the theme for Entrepreneurship Month: Vermont Entrepreneurs: Community First!

5. Design Challenge Activity (25 minutes)

In their groups or on their own, students will brainstorm ideas for their sock product, considering factors

such as target audience, materials, theme, colors, and features.


https://www.youtube.com/watch?v=I3xnxPLj1KU

e Each group should create a design sketch and a brief marketing pitch (1-2 sentences) for their product.
It could be done on the sock templates provided below, on technology, or whatever way the student
chooses.

e Encourage creativity and collaboration. THIS IS A COMPETITIVE EVENT. DARN TOUGH WILL PICK
A WINNING DESIGN, AND PROVIDE A PRIZE FOR THE WINNER.

6. Group Presentations (15-20 minutes) (this could be the beginning of the next class, if you want to
allow more time for the design challenge)

e Each group presents their sock design and marketing pitch to the class.
e After each presentation, allow a minute for questions or feedback.

7. Conclusion and Reflection (5 minutes)

e Summarize key takeaways about Darn Tough Vermont, its business model, and the importance of
innovation in product design.

e Ask students to reflect on what they learned about Darn Tough, and how this company has a positive
impact on the community.

e Take a class picture with the students holding their designs. If you submit this picture, YOUR CLASS
WILL GO INTO A DRAWING FOR A PRIZE FROM DARN TOUGH FOR PARTICIPATING.

Assessment:

e Participation in discussions and activities.
e Quality and creativity of the sock design and marketing pitch.
e Engagement during presentations and feedback sessions.

Extensions:

e Consider inviting a local business owner or representative from Darn Tough to speak with students
about entrepreneurship.
Organize a field trip to the Darn Tough factory or a local retailer to see the product in action.
ASK STUDENTS TO BRAINSTORM A BUSINESS THAT COULD BE STARTED IN THEIR
COMMUNITY TO SOLVE A PROBLEM. IF STUDENTS SUBMIT THEIR IDEAS, THEY ARE
ENTERED INTO A DRAWING TO WIN A $50 AMAZON GIFT CARD!

This lesson plan not only provides students with insights into a successful local business but also fosters
creativity and collaboration through the design challenge.

EDUCATOR RESOURCES ARE ON THE FOLLOWING PAGES



Darn Tough Vermont: Company Overview

Company Background

e Founded: 2004

e Founders: The Cabot Family

e Location: Northfield, Vermont

e Mission: To create the world’s best socks, combining quality, durability, and comfort.

Key Features of Darn Tough Socks

e Quality Materials: Made from merino wool, nylon, and Lycra® for exceptional comfort and
performance.

e Durability: Known for their lifetime guarantee; Darn Tough socks are designed to withstand rigorous
use.

e Made in Vermont: All socks are manufactured in the USA, emphasizing local craftsmanship and
sustainability.

e Variety: Offers a wide range of products including:

Hiking socks

o Running socks

o Everyday socks

o Tactical and lifestyle socks

o

Unique Selling Points

Lifetime Guarantee: If you wear them out, Darn Tough will replace them—no questions asked!
Sustainable Practices: Commitment to environmentally friendly practices and sourcing materials
responsibly.

e Comfort & Fit: Designed with a performance fit to prevent slipping, bunching, and blisters.

Community and Culture

e Local Impact: Strong focus on supporting the local economy and community through job creation.
e Outdoor Enthusiast Support: Sponsorship of outdoor events and athletes, reinforcing their brand
connection to outdoor activities.

Fun Facts

e Sock Design: Darn Tough offers a wide range of designs and colors to cater to various tastes and

preferences.

e Industry Recognition: Consistently praised in reviews and by outdoor enthusiasts for quality and
comfort.

e Production: Darn Tough'’s state-of-the-art knitting technology allows for high-quality, high-performance
socks.

e First socks: Darn Tough's first socks were running socks, and in 2004 the company gave away
3,500 pairs for free to runners in the Vermont City Marathon.

e Support: Darn Tough supports the High Fives Foundation, which supports athletes who have

faced life-changing injuries.


https://www.google.com/search?safe=active&rlz=1CACISE_enUS1124&cs=0&sca_esv=bbdbd4e0040378b7&q=Vermont+City+Marathon&sa=X&ved=2ahUKEwi3geLWpoSJAxW_KVkFHfY6J7AQxccNegQIFxAB&mstk=AUtExfA8g_EiSQtG2FLtRGfEN9tFCyrD2HnbJuF8nhhUt6HCqRduFpnZDyyUy7isjAUrPf697iq3U-9HnRyzgLQt2rKKseT0Qn4VRtH9J1r5XeWLL4aMmStNYpGOg80Tkldyct6l-Q5r9NyuLVQr2Hi7QP_552uvGuTpvgHISa1wSFSmBVx0X5KpoPvpmS5fiDZmi9Qg&csui=3
https://www.google.com/search?safe=active&rlz=1CACISE_enUS1124&cs=0&sca_esv=bbdbd4e0040378b7&q=High+Fives+Foundation&sa=X&ved=2ahUKEwi3geLWpoSJAxW_KVkFHfY6J7AQxccNegQIDhAB&mstk=AUtExfA8g_EiSQtG2FLtRGfEN9tFCyrD2HnbJuF8nhhUt6HCqRduFpnZDyyUy7isjAUrPf697iq3U-9HnRyzgLQt2rKKseT0Qn4VRtH9J1r5XeWLL4aMmStNYpGOg80Tkldyct6l-Q5r9NyuLVQr2Hi7QP_552uvGuTpvgHISa1wSFSmBVx0X5KpoPvpmS5fiDZmi9Qg&csui=3







ACTIVITIES THAT LINK TO CONTENT AREAS

Feel Free to Review and Use As Desired!

MATH CONNECTIONS:

1. Lifetime Guarantee Cost Analysis

e Objective: Estimate the potential cost of the lifetime guarantee for Darn Tough.
o Activity:
o Assume an average customer returns 1-2 pairs of socks under the lifetime guarantee.
o Use a hypothetical production cost per pair (e.g., $10) and retail price (e.g., $25).
o Calculate the break-even point by analyzing how many socks a customer needs to purchase
before Darn Tough makes a profit after accounting for replacements.
o Discuss how customer loyalty offsets these costs over time.

2. Profit Margin and Revenue

e Objective: Calculate Darn Tough’s profit margins and revenue from sales.
o Activity:
o Assume the company sells 1 million pairs of socks annually at $25 per pair, with production
costs of $10 per pair.
o Calculate the total revenue, total costs, and gross profit.
o Determine the profit margin percentage and discuss how it compares to other companies.

3. Efficiency in Manufacturing

e Objective: Analyze how efficiency impacts costs and production.
e Activity:
o Assume Darn Tough produces 100,000 pairs of socks per month. If a new machine improves
production speed by 15%, calculate the monthly production capacity with the improvement.
o Discuss how increased production affects overhead costs and potential revenue.

4. Sustainability and Waste Reduction

e Objective: Explore the impact of waste reduction on costs and sustainability.
o Activity:
o Assume Darn Tough reduces fabric waste by 10% during production. If the fabric costs $2 per
pair of socks, calculate the annual savings if 1 million pairs are produced.
o Discuss how this savings could be reinvested in the company.




5. Market Share Analysis

e Objective: Understand Darn Tough’s position in the sock market.
o Activity:
o Research the total size of the U.S. sock market (e.g., $5 billion).
o Estimate Darn Tough’s market share if their revenue is $50 million.
o Calculate the percentage and discuss how the company could grow its share.

6. Sales and Pricing Strategies

e Objective: Analyze the effects of pricing strategies on sales volume.
e Activity:
o Assume Darn Tough reduces prices by 10% during a promotion. Calculate the new price and
estimate the increase in sales needed to maintain the same revenue.
o Discuss how pricing strategies affect profit margins and customer perceptions.

7. Geometric Design Challenge

e Objective: Apply geometry to sock design.
e Activity:
o Provide students with dimensions of socks (e.g., length, width, and stretch factor).
o Have them calculate the surface area of different sizes and patterns, considering fabric stretch
percentages.
o Challenge them to design an efficient pattern layout to minimize fabric waste.

8. Shipping and Logistics

e Objective: Calculate shipping costs and optimize logistics.
e Activity:
o Assume an average pair of socks weighs 0.3 pounds. Calculate the cost of shipping 10,000
pairs based on weight and distance (use a hypothetical shipping rate).
o Discuss strategies to reduce shipping costs, such as bulk packaging or regional warehouses.

These activities integrate real-world business math with the unique aspects of Darn Tough, fostering analytical
thinking and practical application of math skills.



ENGLISH/COMMUNICATIONS CONNECTIONS:

1. Customer Service Role-Play

e Objective: Practice responding to customer inquiries and complaints professionally.
e Activity:
o Create scenarios involving customers reaching out to Darn Tough about the lifetime guarantee,
product recommendations, or issues like defective products.
o Students role-play as customer service representatives, responding to scripted scenarios via
email, phone, or live chat.
o Classmates or the teacher can act as the customers to provide feedback on clarity and tone.

2. Marketing Campaign Pitch

e Objective: Develop and pitch a marketing campaign for Darn Tough.
e Activity:
o Students work in small groups to create a marketing strategy targeting a specific demographic
(e.g., outdoor enthusiasts, athletes, or professionals).
o Include elements like a slogan, advertisement visuals, and a social media plan.
o Groups present their campaigns to the class or a panel acting as Darn Tough executives.

3. Supplier Negotiation Simulation

e Objective: Practice negotiation skills in a business context.
e Activity:
o Divide students into pairs or small groups. One side represents Darn Tough, and the other
represents a wool supplier.
o Students negotiate terms such as price, delivery times, and sustainability requirements.
o Reflect on the importance of clear communication and compromise in business relationships.

4. Focus Group Simulation

e Objective: Conduct a focus group to gather feedback on Darn Tough products.
o Activity:
o Students act as moderators and participants in a mock focus group.
o As moderators, students prepare questions about sock preferences, durability, and desired
features.
o Participants (classmates) share opinions, and moderators summarize findings in a report.

5. Social Media Engagement Plan



e Objective: Practice creating engaging and professional social media content.
e Activity:
o Students create posts for platforms like Instagram, Twitter, or TikTok to promote Darn Tough
socks.
o Posts could include user testimonials, behind-the-scenes factory tours, or tips for outdoor
adventures.
o Present their posts and captions, explaining how they align with Darn Tough’s brand identity.

6. Job Interview Practice

e Objective: Develop professional communication skills for job interviews.
e Activity:
o Students role-play as applicants interviewing for a position at Darn Tough (e.g., marketing
associate, factory technician).
o Prepare responses to questions like:
= "Why do you want to work at Darn Tough?"
m  "How would you promote our lifetime guarantee to new customers?"
m "What ideas do you have for expanding our product line?"
o Reflect on body language, tone, and content.

7. Collaborative Team Meeting

e Objective: Simulate a professional team meeting to solve a business challenge.
e Activity:
o Present a problem (e.g., how to market socks to younger consumers or reduce production
waste).
o Students assume roles (e.g., marketing manager, production lead, customer service rep) and
work together to brainstorm solutions.
o Each group presents their ideas, demonstrating teamwork and persuasive communication.

8. Factory Tour Presentation

e Objective: Create a virtual or in-person factory tour script for Darn Tough.
o Activity:
o Students design a guided tour script explaining the sock-making process, from material sourcing
to quality checks.
o Include interesting facts about Darn Tough’s Vermont roots and commitment to sustainability.
o Practice presenting the tour to classmates as if they were visitors.

These activities provide students with practical communication experiences while deepening their
understanding of Darn Tough’s business model and brand identity.



SOCIAL STUDIES CONNECTIONS:

1. Vermont Economic Impact Study

e Objective: Analyze Darn Tough's role in Vermont's economy.
o Activity:
o Research the contributions of Darn Tough to the local economy, including employment, tourism
(e.g., factory tours), and sourcing of local materials.
o Compare Darn Tough to other Vermont-based companies (e.g., Ben & Jerry’s or Burton
Snowboards) to explore the state’s economic strengths.
o Create a presentation or report detailing how Darn Tough supports economic sustainability in
Vermont.

2. Mapping the Wool Supply Chain

e Objective: Understand the global supply chain and its social and economic implications.
e Activity:
o Investigate where Darn Tough sources its Merino wool and map the journey from sheep farms
to the factory in Vermont.
o Discuss the social, environmental, and economic impacts of sourcing natural fibers globally.
o Students can debate whether companies should prioritize local sourcing or global supply chains.

3. Labor and Workforce History

e Objective: Examine how workforce practices in manufacturing have evolved.
e Activity:
o Research the history of textile manufacturing in New England, including its decline and
revitalization through companies like Darn Tough.
o Explore how Darn Tough’s commitment to local production contrasts with outsourcing trends in
the textile industry.
o Discuss how labor practices (e.g., fair wages, benefits) influence community well-being and
employee loyalty.

4. Sustainability and Global Responsibility Debate

e Objective: Explore the environmental and ethical implications of business decisions.
o Activity:
o Students debate the pros and cons of Darn Tough'’s sustainability practices, such as using
natural wool versus synthetic materials.
o Assign roles (e.g., environmentalist, factory worker, corporate executive) to present different
perspectives on sustainability in business.
o Conclude with recommendations for how Darn Tough can balance profit, sustainability, and
social responsibility.



5. Local vs. Global Business Models

e Objective: Compare the benefits and challenges of local versus global production.
o Activity:

o

o

o

Research Darn Tough'’s local manufacturing in Vermont and compare it to a similar company
that outsources production overseas.

Analyze factors like cost, quality control, environmental impact, and community engagement.
Present findings as a comparative infographic or essay.

6. Historical Perspective on Consumer Goods

e Objective: Trace the evolution of consumer goods and their cultural significance.
e Activity:

o

Research the history of socks and how innovations (e.g., synthetic fabrics, Merino wool) have
changed their production and use.

Discuss how companies like Darn Tough have responded to changing consumer expectations
for durability and sustainability.

Create a timeline showing key innovations in textiles and footwear.

7. Global Trade and Tariff Analysis

e Objective: Explore the impact of trade policies on small businesses.
o Activity:

o

Research how tariffs and trade agreements (e.g., USMCA, WTO regulations) might affect Darn
Tough’s ability to source materials or sell internationally.

Discuss the advantages and disadvantages of trade barriers for a company committed to local
production.

Students can write a mock policy brief advising Darn Tough on how to navigate global trade
challenges.

8. Disaster Relief and Product Donation Analysis

e Objective: Evaluate the role of businesses in disaster relief efforts.
e Activity:

o

o

Research how Darn Tough or similar companies contribute to disaster relief, such as donating
socks to areas affected by natural disasters.

Discuss the economic and social benefits of these contributions for the company and affected
communities.

Students can create a proposal for a disaster relief initiative involving Darn Tough.

These activities help students connect social studies concepts like economics, history, geography, and civics to
real-world business scenarios while deepening their understanding of Darn Tough'’s operations and values.
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